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The Impact of Seasonal Merchandising
Zoovu Global Performance Analytics (2022-2023)

eﬁ:

Capitalize on
heightened consumer
interest

+46% Starts

Consumers are conditioned to shop
more during certain times of the
year

i

Enhance customer
engagement

+35% Engagement

Engagement rates increase when
experiences are tailored to
seasonal events

()

Increase sales
and revenue

+1.5-2X CVR

By leveraging the urgency around
seasonal events, you can boost
conversion rates and average order
values

ZOOVY



The Impact of Seasonal Merchandising

Zoovu Global Performance Analytics (2022-2023)
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Based on analysis of hundreds of experiences

What worked

Top S
Best Practices

What to avoid

How to maximize impact of seasonal
campaigns
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Merchandising strategies to boost your seasonal sales

Include the right products

Product insights ® Flow Insights ® Catalogs ® Recommendation Logic

Drive cross-sells
Recommendation Logic

Branding and Personalization
Experience Designer ® Context

Generate repeat business
Lead Generation

Promote
Launchers ® Syndication

ZOOVY



Tip #1

Include the right
products

Before you decide what seasonal products to offer, you
need to understand your target customers and market
trends.

Research what your customers are looking for, what their
preferences and needs are, and what their budget and
spending habits are.

&

Your advantages

Relevance to customer needs:
Featuring products that are
relevant to the season or event
increases the likelihood of
purchases.

Reduce inventory:

Seasonal campaigns are also an
excellent opportunity to move
seasonal inventory that might
otherwise sit unsold.



Analyze historical engagement and sales data
Reporting > Product insights

Zoeovw Q Conversation Studio v

[} Account Assistants  Product Insights

Dashboard

Date range: ) IIEEEEY § ~

Products Sort by: Most efficient ~

Reporting
Settings )
Sorted by the ratio of selections to recommendations (descending) Product Mame Revenue Clicked  Recommended
WHAT do _ == J > ot
‘WDD 131 WPS GuideLine
o e e SKU 5002516237389 = E i
#1 - } Boost CX1 Gat & Dog PowerLine P
customers buy? O I owe @ w
o 'WDD 131 WPS GuidelLine
SKU 4002516237389 A i
- #) Boost CX1 PawerLine - e
#3 @ siU 4002516384625 ek e % 123
] B ra n d S #n ] D Triflex HX2 Performance 521k € 9 35
4 SKU 4002516445913
—_—
* Models
. Complete C3 Brilliant EcoLine
. Recommended #s g SKU 5002515833551 b8tk % 168
* Price ranges 191 } Boost X2 Parauet PowerLin
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. SKU 40025 284
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{% Pioneers course: Conversation Studio: Reports and Insights v Y34 |


https://pioneers.zoovu.com/guides/994cfa7c-abb7-11ed-b997-02aea812ea2d/tasks/d6ff9726-ab8a-11ed-80c5-02d47b69d3fd

Analyze behavioral trends

Conversation Studio > Flow Insights they loved
® 2m9s

Zoove e Conversation Studio v Samsung xS I
@ Zoovu Gifting Assistant (Basic) ¥ English-ZA « A F'F"E' 209 I
Catalog
= (D Revisions 7. Show: Proportion @ Training o Hizense 50
Cﬂ) Men What are they o
Flo A 2u% into? . 3
" e Giarmin 6% | 3aming brands
(@) Tech 7% ®1m2
I . ¥ el o | e
WHY g Grooming 2% ) Ylaystation z7%
< il =1 | enovo 6% | e 2% |
Insights oy 1% | Jintendo 9% |
customers buy? —O % | men
i
Reports ; iA Gomes 13% |
— = ot W at are they Huaowei 3% lo Preference 7%
o e = you have a Who are you 3 into?
* What are they interested in? & e s ae buyingash 23
Context o for? © 1m 255 Xigomi &% |
. S
* What are their needs and L © 1 =
Under 34%
f o) & For Her | Home & Appliances e ] Mo Preference 32% l
p references/ Integration Under RS00 2% |
| For Him s [} Gift Cards 9% | . cre
. . . Under R800 1% : ]
* What is their price range Formerias |
Under R1000 15% | p
o x 0%
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{% Pioneers course: Conversation Studio: Reports and Insights
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https://pioneers.zoovu.com/guides/994cfa7c-abb7-11ed-b997-02aea812ea2d/tasks/d6ff9726-ab8a-11ed-80c5-02d47b69d3fd

Segment your product catalogs
Data platform > Catalogs

Edit Catalog

Matches: showing 4 of 91 products
Laptops

O Live Catalog
Microsoft Surface Pro 9 ...

#QEZ-00038

L Export Configuration lwwwesolblus defan/product .

IF ALL v H N
Apple MacBook Air (202...
#MacBookAir2022DECTO009
GCntngry equals to aptops JIwwwcoolblue dafen/product.

@ erice

Apple MacBook Pro 14 i...

@ Availability v ins #MR7KID/A

I Inewewcoolbluedsfen/product .

@F eestecler

Add filte
+ ol Lenovo LOQ 15IRH8 - 15...
#82XVOO1TGE
{Iwwweoolbluedefen/product /.

THEN = & Set toinclude

9lproducts & % | perpags 4 EER

+ Addblock

% Pioneers course: Data Platform 101: Import and Catalogs | Working with Catalogs

Zoovu recommendation:

&) Exclude:

* Products that sell out quickly (can't
restock easily)

* Products that don't fit with other
items you have selected (this reduces
your ability to bundle products)

* Products that are outside your
median price range

© Include:

* Popular products (based on trends)
which are relevant to the buyers

* Products that aren’t selling well

* Products that can be bundled
together


https://pioneers.zoovu.com/guides/6463e1ee-da5b-11ee-be19-026a8ae5f9fd/tasks/652b874e-c9b2-11ee-8bc2-064e85229aad

Boost products

Conversation Studio > Recommendation Logic

Recommendation Logic: prioritize Sorting rules: Use Zoovu's sorting
and promote key products to rules to prioritize the display of key
customers, such as best sellers. products based on criteria such as

popularity, profitability, or
seasonality to ensure maximum

o Alcr e storage capa.. ¥ B —E- .\D ® << .« . o]
— visibility.
Product filter Product ranking o 0n0 .
Example: prioritize fast delivery
Disabled - pro d ucts

Disabled

Sorting criteria
Create new strategy

Define additional sorting rules for the products mapped to this answer.
Refresh strategies

™—

J

'] i1 | delivery time ¥ | Ascending -

Top-Freezer Top-Freezer Counter-Depth
Refrigerator Refrigerator Bottom-Freezer
Refrigerator

Recommendation Bias: Adapt the
ranking weight for product attributes,
ensuring specific items are displayed
more prominently.

For example: Boost specific brands

Recommendation bias

Define the recommendation bias rules to specify which products shall be
exposed more. The higher the rank, the more exposed the product fulfilling the
expression will be.

50 Sleek and med.. True A

20 Door Style w | contains ¥ | Flat -

Top-Freezer Side-by-Side Top-Freezer
Refrigerator Refrigerator Refrigerator

{% Pioneers course: Conversation Studio: Recommendation Logic | Product Ranking and Exposure

ZOOVY


https://pioneers.zoovu.com/guides/c5c019f0-db30-11ee-9d0a-062f86cec967/tasks/ab5c2fb2-2a56-11ee-ae2f-02e8adeaf4d5

Merchandising strategies to boost your seasonal sales

Include the right products

Product insights ® Flow Insights ® Catalogs ® Recommendation Logic

Drive cross-sells
Recommendation Logic

Branding and Personalization
Experience Designer ® Context

Generate repeat business
Lead Generation

Promote
Launchers ® Syndication
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Tip #2

Drive cross-sells

Cross-selling and bundling is an effective strategy to
encourage customers to buy additional products.

By presenting related items together and explaining why
they are great for your customer, you create a compelling
reason for customers to spend more.

&

Your advantages

Offer convenience:
Customers appreciate the
convenience of finding
complementary products
together, which can also help
them discover items they might
not have considered otherwise.

Promote slow-moving
inventory:

By pairing slow-moving
inventory items with popular
products, you can increase their
visibility and sales.



KitchenAid' Search Q

COUNTERTOP APPLIANCES MAUJOR APPLIANCES SALE PRODUCT REGISTRATION SUPPORT BLOG MY REGISTRY

® A W

Home > Countertop Appliances > Stand Mixers >  Stand Mixer Finder

e

PRIORITY COLOR SIZE FREQUENCY ATTACHMENTS

E WHAT ELSE DO YOU LIKE TO MAKE THAT YOUR STAND MIXER COULD HELP WITH?
You can choose more than one option

1 want help preparing fresh fruits and vegetables watch video » B e

e o i e — Improve the taste and freshness of vour pesta
vegetables
BACK START OVER
| enjoy eating meat wat
| enjoy eating pasta
RESULTS THAT FIT YOUR NEEDS:
1love to drink frezh juice watchvideo »
CLASSIC SERIES 4.5 QUART TILFHEAD STAND MIXER
I love to make my own desserts and sweets watch video @
° H Mads! #: KASSSWH W[ ] CotorWhits
!
|dontwantto do anything else = vy = |
' v s Bowl capacity: 4.5 Quart Bow! materisl: Polished Stainless Steel
- Size: Smal
“ ' |
BACK
MSRP $369.99

drkddkk ()

it

SHOW ME SIMILAR MIXERS

CITRUS JUICER FRUIT AND VEGETABLE
SAUSAGE STUFFER KIT STRAINER
MSRP $29.99 MSRP $49.99 MSRP $84.99

LEARN MORE LEARN MORE LEARN MORE

LEARN MORE

5 BLADE SPIRALIZER WITH
PEEL, CORE AND SLICE

MSRP $159.99

LEARN MORE

Best-in class Example

KitchenAid’

2X

Higher CVR

>90%

of Engagements
lead to a conversion

o

0%
Higher add-to-cart
rate
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How to cross-sell with Zoovu

Conversation Studio > Product mapping and compatibility rules

Severe weather - ™ z ») @

Recommendation logic

Product mapping
For this answer recommend products that match...
BACK RESTART
= Shoes CATEGORY AcTvTy CONDITONS
ANY of the following » + Rule Group
I'd like my new t
foolartwith ) i T ineering boo Synthetic jack Thermo bottl
these features: </ Terrain w | contains w | Gravel and dirt, W.. ¥ Mountaineering boots ynthetic jacket ermo bottle

Being easily packable .
it - cu&tums - -
Extra comfort to support d...

Adjustable hood -
=J Jackets

ANY of the following +

€249.95 €©153.97 G495
WeatherConditi.. v |contains w | Severe weather hdd @ ®
Your requirements: Your requirements: Your requirements:
. £3 Breathable for comfortable and 11 Adjustable hood 13 Recommended for: Hillwalking,
1 Backpacks ey Rk 13 Protection: Highly wind-resistant Trekldng, S Touring,

£ Recommended use: Hitwalking, Mountaineering

Trekking e i SHOW MORE

) ; TO P DUC

Quickdry - qud True -

ALL of the following

| enjoy...
Multi-day trips

Moderate walks

Advanced mountaineerir Accessories

Category w |contains w | Lighting -

WeatherConditi.. + |contains « |Severe o

{% Pioneers course: Conversation Studio: Bundle Discovery | Cross-sell and recommend a set of related products
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https://pioneers.zoovu.com/guides/f95df4b0-196e-11ed-9ac6-027c588d9553/tasks/034ed564-13bd-11ed-b9fb-020df940d6b7

Merchandising strategies to boost your seasonal sales

Include the right products

Product insights ® Flow Insights ® Catalogs ® Recommendation Logic

Drive cross-sells
Recommendation Logic

Branding and Personalization
Experience Designer ® Context

Generate repeat business
Lead Generation

Promote
Launchers ® Syndication
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Tip #3

Branding and
Personalization
Create personalized, thematic and visually appealing

experiences that attract customers and highlight the
features and benefits of your products.

&

Your advantages

Enhance Product Appeal:
highlight the features and
benefits of your products,
making them more appealing to
customers, leading to increased
interest and higher sales.

Increase engagement by
making it easier for customers to
find what they're looking for



Build, apply and swap themes

Conversation Studio > Experience Designer

Zoove @ Experience Designer v Ch ~ Dp D; g O Edit

R =)
Restart

o | Row |
Everyday all-rounder or performance sports?

— My main winter activity is

Trailrunning / Outdoor
fitness

Travel / Lifestyle Hiking / Trekking

Everyday all-rounder or performance
sports? My main winter activity is

Trailrunning / Outdoor fitness

Hiking / Trekking

C saving v Preview [/

Flow Step

I8

oo

"
"

| W3

&
(00

Answers Dacbied By Progressive

Fiters

v QUESTION

v QUESTION DESCRPTION

v ADOIMONAL

v QUESTION MADE

TEXT

ARAANA



Build, apply and swap themes

Conversation Studio > Experience Designer

Seasonal gift finders

* Reuse design elements of
digital assistants for each
new seasonal campaign.

* Experience Designer
streamlines your design
process even further and
cuts the launch time
down.

ACCESSORY FINDER

Who's getting a gift?

Ep’r(no;,;‘l ) FARENT

‘:c"

BETTER
MALF

SibLING

{gg Pioneers course: Experience Designer: Getting Started

LET'S FIND MOM THE PERFECT GIFT!

(2]
Select a category to get started.

A d
““;’

FIND THE PERFECT DOAWV ACCE

WHO ARE YOU SHOPPING FOR”

OF THE MOAGH



https://pioneers.zoovu.com/guides/32505f0c-87b8-11ee-b605-06492a43bbab/tasks/34e5d32c-832c-11ee-9257-06aa468caf47

Personalize the discovery experience

Conversation Studio > Context - Personalized Content:
Create personalized content such as messages
that greet customers based on where they

Zoovw e Conversation Studio v @ All saved @ Preview v arrived from' This adds a personal touch and
-8 E\l Zoovu Smart Watches Assistant 3 English-ZA ~ makes the experience more relevan‘t‘
Cataleg Schema Assistant context

=]

. Context schema - Location-Based Personalization:

o Customize content based on the customer’s
e % location. This ensures that the information and
i Context schema recommendations are relevant to their

Context ach%\mu will help you organize your g eog ra p h iC a rea o

& context attributes

®
&
ntegration

Zoovu schema

- Time of Day Personalization:

e Soope Tailor your content to the time of day when
123 zoovuTotalExactMatchesNumber Zoovu h M
123 zoovuTotalAlternativesMatchesNumber ZOOovVU Cu Sto m e rs a re S O p p I n g °
obe zoovulocale Zoovu
obe zoovuDataAttribute Zoovu

- Look & Feel Personalization:
Change colors and themes based on contextual
attributes such as selected answers

ZOOVY



Personalize the discovery experience

Conversation Studio > Context | Examples

o Mobile communications nternet & landline  solutions  digitalization  Help o

Tariff Navigator

Find the right tariff for your business.

@ Your verified address:
10997 Berlin, Skalitzer Str. 104

& Change Address  [i] Delete address

Do you need a landline connection in addition to an Internet connection?

Please select an optien

= Yes,|needaninternetand landline >
connection.

“=  No,ljustneed an internet connection. >

Best-in class Example

Vodafone's discovery experience
features an 'availability checking' tool
that matches products to a user's
address. This ensures customers are
only offered internet services
available in their region.

ZOOVY



Personalize the discovery experience

Conversation Studio > Context | Examples

MyGerber Member Exclusive: Free Gift with Purchase on orders 5150+

— Q

(! 8 2o

Home Menu Planner Quiz

What is your baby's name?

Liam

Enter their name below.

MyGerber Member Exclusive: Free Gift with Purchase on orders 5150+
—a A 2 @
e

Home Menu Planner Quiz

When is Liam's Birthday

27-08-2023 ()
< >
"

MyGerber Member Exclusive: Free Gift with Purchase on orders 5150+
5
— () "w- _“‘ 8 @ 0
e

Home Menu Planner Quiz

Which best describes Liam?

Not quite crawling yet

Just started to crawl with
stomach off the floor

Crawling to the races &
has started to self-feed
with fingers

Why we ask?

Best-in class Example

Gerber’s baby formula discovery
experience personalizes the digital
assistant flow and content based
on the baby’s name and age.

Contextual information can be

* entered by the user

* retrieved from your CRM

* gathered from behavioral session
data

ZOOVY



Merchandising strategies to boost your seasonal sales

Include the right products

Product insights ® Flow Insights ® Catalogs ® Recommendation Logic

Drive cross-sells
Recommendation Logic

Branding and Personalization
Experience Designer ® Context

Generate repeat business
Lead Generation

Promote
Launchers ® Syndication
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Tip #4

Generate repeat
business

While seasonal campaigns are crucial for boosting
revenue during specific periods, the ultimate goal is to
create long-term customer relationships and increase
sales year-round.

&

Your advantages

Zero-Party Data:

Each interaction generates
valuable data on customer
preferences and behaviors,
which can be used to tailor
future marketing efforts.

Retargeting opportunities:
Collected leads can be used for
retargeting campaigns, bringing
potential customers back to the
site to complete their purchases.



Integrate lead generation

Conversation Studio > Flow > Lead generation

& Allsaved @® Preview v

~

Zeevw a Conversation Studio

(@) Product Finder (live on 16/9/20) i English-GB +

2} Question bank 24

Catalag
— 4+ Add + (@) Trcining
2
Flow
@ <span class="avenir>In less than 5
@ minutes we'll guide you to the right Form...
Design
@. Do you ever find it hard to focus?
-
nsights
\ - ank you, click 'Next' to see y¢
‘best Thank you, click  « € Th Y Y
il ibes how {Next' t0 ses your et} e Webh
o irst heard recommendation Send responses to Webhook URL —
Reports t Form? \s! webhook w https:/[hooks zapiereot
20k
& U Delete 4 Formelement
ntegration MM
r
[ Lead generation w
svent
1 friend
To receive 10% off your first order, ents
pres
= (or other h)
is optional -
I Delete

@ Email field «

Zoovu recommendation:
@ Tailor your email marketing campaigns to the
preferences and behaviors of your customers

o Zoovu recommendation:
Offer value exchange

inForm  Recipes Press Q. (f &

— (Q_ sShopAll VeganProtein Capsules - -
A indform

Thank you, click 'Next' to see your recommendations!

To recelve 10% off your first order, enter your emall below.

Reculte >

® Zoovu recommendation:
Enrich your CRM for more personalized communication

Microsoft & SUGARCEM

w HubSpot FA\ Adobe ik Mzt .,

ZOOVY



Merchandising strategies to boost your seasonal sales

Include the right products

Product insights ® Flow Insights ® Catalogs ® Recommendation Logic

Drive cross-sells
Recommendation Logic

Branding and Personalization
Experience Designer ® Context

Generate repeat business
Lead Generation

Promote
Launchers ® Syndication
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Tip #5

Promote {'@

Once you've created your engaging seasonal assistant, Your advantages
it's crucial to promote it effectively across various digital
channels to maximize its reach and impact. Increase visibility:

Sharing your seasonal assistant on
social media platforms exposes it
to a wider audience and drives
qualified traffic to your discovery
experience.

Drive Engagement:

Promotion via your website, email
campaigns, and other digital
channels encourages customers to
interact with your seasonal
assistant, increasing engagement
and driving conversions.

See Masterclass 01: Entry points



https://zoovu.zendesk.com/hc/en-us/articles/14521060412444-Discovery-Masterclasses

Promoting discovery experiences
with Zoovu

Conversation Studio > Launchers Seasonal Focus: Adjusts the

displayed Digital Assistant based
on the product focus for specific
promotional periods (e.g.,
fridges in spring).
Default Setting: Reverts to the

: default Digital Assistant when no
promotional campaign is active

- 0 (e.g., washing machines).
N * Automated transition
* No manual updates

« Compliance with code freezes

{% Pioneers course: Conversation Studio: Go Live with Launchers



https://pioneers.zoovu.com/guides/43874bd4-dcca-11ee-828d-02ad7ea35ebb/tasks/4be29a62-dcb7-11ee-bc25-02ad7ea35ebb

Promoting discovery experiences with Zoovu

Conversation Studio > Syndication

B Microsoft | ~ Windows
Online retailers

Back to School Essentials

Discover practical tools for home, classroom and on the go.

W  Blogs

l Help me choose I

B In-Store kiosks

ZOOVY
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Thank you
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ZOOVY

We are here for you

Do you have any questions or need support to identity
the right Zoovu entry points for your business?

Contact us:
external.customer.success@zoovu.com



mailto:external.customer.success@zoovu.com
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